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OIIEHA TPAXIBE 3A KOHCYJITAHTCKHUM YCIYT'AMA KO/l
HPEAY3ERA Y ATPOKOMIIVIEKCY CPBHUJE
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'"MHCTHTYT 32 eKOHOMEKY MoJhonpuBpene beorpar,
*Meratpenn Yuusepsurer, beorpan, Peny6iuka Cpbuja

Ancrpakr. Kommanuje decto aHraxyjy KOHCYNTaHTE 300T HUXOBE EKCTEpHE, OJHOCHO OOjeKTHBHE
MEPCIEKTUBE M EKCIIEPTCKOI MUILUbeHa, Hagajyhn ce na he KOHCaNTHHT HMHTEPBEHLWja YHAIIPEOUTH
nocinoBHe neppopmance. OcuM moTpede 3a KOHCANTHHT aKTUBHOCTHMA M3 00JIACTH y KOjUMa MeHalepu
HUCY JOBOJBHO CTPYYHH, KOHCYJITAaHTH CE€ MOT'Y aHT'aKOBaTH 3a JeAHOKpATHE W JAOIYHCKE, ajJl BeoMa
0CETJbUBE MOCIOBHE aKTHBHOCTH Kao IITO Cy YBol)ele HOBOT MMPOM3BO/a, POJOp HAa HHOCTPAHO TP KHILTE
nim 60opba ca arpecHBHOM KOHKypeHIHjoM. McroBpemeHo, moMoh KOHCYATaHTCKUX OpTaHu3alnja MOXe
OuTH moTpedHa y CHTyalllju KaJa je MEHAIMEHT KoMIaHuje ontepehieH OpojHUM aKTHBHOCTHUMA, IITO je
ciydyaj Ko auBepcHUKOBaHMX Tnpeny3eha, kaga mocrojefin peanmHW MeHAIMEHT KamaluTeTH He
00e30ehyjy cuMynTaHy ONTUMH3alMjy TIIOCIOBHUX aKTUBHOCTH. CXOOHO TOME, KOHCYJITaHTCKE
opranuzanuje omoryhaBajy KOMIIaHMjaMa Ja OCTBape CBOjeé LMJbEBE, pelle mpodiieMe Be3aHe 3a
MOCIOBakbe M yIpaBibamke, WIACHTU(PHUKY]y U UCKOpHCTe HOBe MoryhHocTH, moBehajy cBoje 3HAmE U
MpUMEHE y TPaKCH MpeJIoKeHe IpoMeHe. Y paly je UCTpaKUBaH CTeleH Kopuiihema KOHCYITaHTCKUX
ycayra y arpokomiuiekcy CpOuje, 3acTYIJbEHOCT JaBallalia KOHCYJITaHTCKHUX yCIIyra 1o BpcTama, Oyayha
Tpa)Kiba KOHCYJATAHTCKUX yCIIyra 1 MOJAeH (puHaHCHpama KOHCYITaHTCKUX YCIIyTa.

KJ])y"lHe pe€YM: KOHCYJIITAHTCKE YCIIYIec, TpaKmba, arpOKOMIIIIEKC, CTaH):[ap;[maqua.

THE EVALUATION OF THE DEMAND FOR CONSULTANCY
SERVICES WITH SERBIAN AGRO-SECTOR COMPANIES

Branko Mihailovi¢" Ph.D.,
Milan R. Milanovié?, Ph.D.,
Drago Cvijanovi¢', Ph.D.

'Institute of Agricultural Economics, Belgrade, Serbia
? Megatrend University, Belgrade, Serbia

Summary. Companies often hire consultants because of their external, that is, impartial

view and expert opinion, expecting consulting intervention to improve their performances. Beside the
need for consulting activities in the fields where the managers’ knowledge is insufficient, consultants can
be hired for one-time-only or additional, but very sensitive business activities such as new product
introduction, overseas market penetration or aggressive competition struggle. At the same time, the
assistance of consultancy organizations can be needed when the company’s management is burdened with
other numerous activities, in case of company diversification when the existing, real management capacity



does not provide simultancous optimization of business activities. Consequently, consultancy
organizations enable companies to achieve their goals, solve business and management-related problems,
identify and exploit new opportunities, improve their knowledge and put into practice the proposed
changes. The level of use of consultancy services in serbian agro-sector was researched in these paper, the
representation providers of consulting services by type, the future demand for consulting services and
financing models for consulting services.

Key words: consultancy services, demand, agro-sector, standardization.



EKOHOMCKA E®OUKACHOCT NTPOU3BOABE PATAPCKUX
KVYJTYPA HA TIOPOINYHUM I'A3JTUHCTBUMA
Y AIl BOJBOJIUHH

JIp Tlerap Mynhan', penoBan mpodecop
Jlp Jparuua Boxuh', Banpenan npodecop
JIp Haranuja Bormanos', penouu npodecop

'MucTutyT 32 arpoexoromujy, [Tossonpuspensn paxynTeT 3eMyH

Pe3sume: Hajeehum meo parapcke mnpomsBoame PenmyOnuke CpOuje octBapyje ce Ha moapydjy All
Bojsoanne. Ha oBoM moapydjy 3aceje ce mpoceuHo OKo 52% yKyNHUX MOBpLIMHA MOJ JKATapullaMa H
npeko 92% moBpIIMHA MO HHIYCTPUjCKUM OMJbEM. Y CETBEHO] CTPYKTYPHU Haj3acTyIJbEHHjU CY KYKYpPY3,
MIIEHHUIA, CYHIIOKPET, coja u mehepHa pena. Y OBOM HCTpakKMBamy IMOCMaTpaHe Cy MPOMEHE eKOHOMCKE
eukacHOCTH paTapcke MPOU3BOAKBE HA MOPOJUYHUM razauHcTBUMa Bojsoanne y mepuony 2005-2009.
roauHa. [Ipenmer uctpakuBama cy MOpOAMYHA Ta3AMHCTBA BenuuuHe 6 10 20 Xa Koja Cy ycMepeHa Ha
MPOU3BOY Haj3HAUAJHUJUX paTapcKuX Kyntypa. ['a3amHcTaBa oBe BenmuunHa YuHe camo 16,4% ykymHor
Opoja TOPOOMYHUX Ta3IMHCTaBa, all Kopucre oko 45% ykymHor oOpaauBor 3emsbuiuta y All
Bojsoaunu. Iloganm o OCHOBHUM mapaMeTpuMa MPOM3BOIE MPUKYIUBEHH CY METOJIOM aHKeTe, Koja je
cnpoBohena mocnenmux mner roaumHa (2005-2009.) Ha omaOpanux 50 MOPOIMYHUX Ta3AMHCTaBa
YCMEpEHUX HCKJBYYHBO Ha paTapcKy NpOW3BOAKBY Ha mnoapyyjy Bojsogumne. Ha ocHoBy aHkeTroM
MPUKYIJbEHUX elleMEeHaTa CcacTaBbeHE Cy KalKyhanuje 3a oOpadyH OpyTo Mapike 3a IocMaTpaHe
paTapcke KyaType palu carjieaBama IPOMeHa eKOHOMCKE e(pUKaCHOCTH MPOU3BOIE.

KJl)y'-IHe pe4un: €KOHOMCKa ecl)I/IKaCHOCT, nopoanvHa ra3guHCTBa, paTapCKe KyJITypcC, 6PYTO Mapxka.

ECONOMIC EFFICIENCY OF FIELD CROP PRODUCTION
ON FAMILY FARMS IN THE AUTONOMOUS PROVINCE
OF VOJVODINA

Petar Munc¢an ', Ph.D.,
Dragica Bozi¢ ! Ph.D.,
Natalija Bogdanov ', Ph.D.

' Faculty of Agriculture, Belgrade, Serbia

Summary. Most of the field crop production of Serbia is located in the region of the Autonomous
Province of Vojvodina. About 52% of the cereal-growing area and more than 92% of the industrial crop-
growing area of Serbia are located in the Vojvodina Province. Corn, wheat, sunflower, soybean and sugar
beet predominate in the sowing structure. The study focused on the economic efficiency of field crop
production on family farms in Vojvodina during the period 2005-2009. The aim was to analyze family



farms 6-20 ha in size oriented to the production of some major field crops. Although these farms
accounted for only 16.4% of the total number of family farms in Vojvodina, they used about 45% of the
total arable land. The survey method was used to sample the data on some major production parameters on
the 50 family farms focused primarily on field crop production in Vojvodina during the five-year period
(2005-2009). The data were used for calculation the gross margin for the field crops analyzed in order to
determine the changes of the economic efficiency of the production of some major field crops.

Key words: economic efficiency, family farms, field crops, gross margin



HIGH VALORIFICATION OF LAND RESOURCES IN ROMANIAN
AGRICULTURE THROUGH THE LAND PARCELS’ FUSION

Gabriel Popescu' , Ph.D., e-mail: popescug2004@yahoo.co.uk
Victor Manole' , PhD, e-mail: victormanole@eam.ase.ro

' Academy of Economic Studies Bucharest, Faculty of Agrifood and Environmental Economics Bucharest.

Abstract. The economic theory recognizes the necessity of fusion, as an important action of agrarian
policy, through which it should be realized the fusion of the land ownership in the peasant households, but
in a legislative plan, there is no own disposition, which could norm it as it was done with the other actions
which have in view the movement of the land ownership, as are buying, sale, leasing, association and
cooperation.

From this reason, all efforts in the last period, made for the parcels fusion, have pertained exclusively to
the farmers, and they were done through the actions mentioned above.

The land fusion, in a conceptual plan, legislative and practical, is presently approached in a diffuse
manner, superficial, and, mostly timidly and distortedly. That is why, through this study, even it is
synthetic, we are addressing ourselves to the professional readers, but especially to the deciders in the
agrarian policy, in the goal of forming up a favorable opinion current, to energize the actions of
coagulating the land ownerships in our agriculture

The agrarian policy, in an imperative formulation, must put into law, and at the same time, apply the
fusion, which should have as finality the solving up of the land parceling problem in the peasant
households, in a reasonable time period.

Key words: Land resources, parcels, land ownership, land fusion



EKO MAPKETHUHI' Y ®YHKIINJA NU3BO3A XPAHE

Hp Cretrnana Muxuh', moent, e-mail: bochar_48@yahoo.com

JIp Munopan JIpo6an’', mouent, e-mail: drmihic@sbb.rs
Mp Munan Muxajnosuh’®

1 . .
dakynreT 3a npaBHe 1 nocnoBHe cryauje, HoBu Cazn, CpOuja
*ExoHoMcKH daxyrer, Humm

AbcTpakT: Y pa3BHjeHOM CBETYy, CaBPEMEHH KyMlall je BeoMa CBECTaH HArOMHJIAHUX EKOJIOLIKUX
npobieMa M CBUX MOCIEAMLA MO 31paB/b€ W KBAIMTET >KMBOTA YOMIUTE, 3aTO, CBOJUM OITOBOPHHUM
MOHAIIAKEM, CUTYPHO €IMMUHUIIE CBE OHE KOjH CE TOHAIAjy €KOJIOIIKH HEOATOBOpHO. EKO MapKeTuHT,
Ka0 U KOHBEHLIMOHAIHA MapKETHHT, YMHE EIEMEHTH MAapKETUHT MHKCA, ajli IMPOLIMPEHU U MpuiaroheHu
caBpeMeHUM ycnoBuMa. Kao jormuHa mocienuia Tora jaBjba CE€ HM3Pa3HT IOPAcT TPAXKIE 32 €KO
npexpaHOeHUM TNpou3BoAMMa (IIPOM3BOAMMA M yCIyramMa) W IOAp)KaBajy ce KOMIIaHHMje dHje ce
aKTUBHOCTH YKJIalajy y 3axTeBe rpah)ana u 3aKoHOJaBalla, Kajia je y NuTamy exojoruja. Eko mapkeTuHr
MoJaKo mpectaje aa Oynae kesba, Beh mocraje nmorpeda nmpon3Bolhaya Koju CBOje MPOU3BOJE TIACHPAjy Ha
npoOupseuBo TpxkuinTe. CTora ce y3 cranaapaHe HHGopMamuje o0 cacTaBy U KBAIUTETY IPOU3BOAA, KA0 U
yIyTCTBa 3a ymoTpedy M pOKoBe ymoTpede, mojaBibyjy MHpoOpManuje 0 €KO MOZOOHOCTH onpeheHor
npousBoAa. Ilpuka3 3Hauaja oBe oOmactu MapkernHra kao u Moryhnoctu CpOuje na miacupa eko
mpou3Boje Ha TpxkuiuTe EBporne unHu cymTuHy oBora paja.

KJl)y'-lHe pe4n: €KO MapKETUHI', U3BO3, XpaHa.

ECO MARKETING IN EXPORT FOOD

Svetlana Mihi¢', Ph.D.,
Milorad M. Drobac', Ph.D.,
Milan Mihajlovié” , M.Sc.

1Faculty of Legal and Business Studies, Novi Sad, Serbia
2Falculty of Economics, Ni§, Serbia

Abstract. In the developed world, the modern buyer is very aware of the backlog of environmental
problems and all the consequences for the health and quality of life in general. Therefore, their
responsibility, to be sure of eliminating all those who behave environmentally irresponsible. Eco-
marketing, as well as conventional marketing, are elements of marketing mix, but extended and adapted to
modern conditions. As a logical consequence there is distinct increase in demand for ecological food
products (products and services) and support to companies whose activities fit the demands of citizens and
legislators, when it comes to ecology. Eco-marketing is slowly cease to be desire, but becomes a need for
products that their products are placed on discerning market. Thus, with the standard information on the
composition and quality of product, and instructions for use and terms of use, the information appearing
on the eligibility of certain eco products. Showing the importance of marketing and Serbian able to place
eco products on the market of Europe is the essence of this paper.

Keywords: eco-marketing, export, food.
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' MHCTHTYT 32 EKOHOMHKY TIOJbOTIPHBpEE, Beorpan

Pe3ume. Typuszam je manac mocrtao BoAacha mpuBpenHa rpaHa BeTHKOTr Opoja 3eMajba, O YeMy CBEmoue
MPUXOAX KOje OHE OCTBapyjy, Kao M OpOjHHM OPYrH IOKa3aTesbH. Y AEBENECETHM ToAWHaMa JIBaJeceTor
BEKa, aKIeHaT y TYPUCTHYKOM Pa3BOjy CTaBjba CE M Ha pypasHH TypH3aM, IMOpen A0 Taaa JOMHHAHTHOT
MacoBHOT TypusMma. [IpumMeTHa je moBehaHa Tpakma 3a HOBUM OOJHIMMA BAaHIIAHCHOHCKE TYPHUCTHUKE
MOHyJe KojuMa caBpeMeHH (ypOaHH) TYypHCTH TEKe, a KOjU CE BEIMKHAM JEIOM MOTY TMOHYAUTH Y
pypaiHuM moApydjuma. Pa3Boj pypamHOr Typu3Mma je gao nobpe pesyarare y 3amagHo eBpPOICKUM
3emsbama. Mmajyhu To y Buy, TaHac IOCTOjU BEIUKU OpPOj EKOHOMCKH Mambhe pa3BHjeHHX 3eMajba Koje Cy

U3ryomse TPKy Y MHIYCTPHjCKOM Pa3BOjy ca BHCOKO Pa3BHjeHHM 3eMJbaMa, a KOje CBOjy LIAHCY BHIE Y
pa3Bojy pypaiHor Typy3Ma. OBakaB cTaB OHE 0a3upajy Ha €KOJIOLIKO] OYyBaHOCTH pypasiHOT monpydyja,
OoraToM aHTPOIIOTEHOM pypajHOM Hacliiel)y u CTeleHy HAycTpalu3aluje KOju 3a0CTaje 3a Pa3BHjeHUM
3eMJbaMa 3amagHe eBporie U AMepuke. Y pajy je U3BpIIEHO MOJMOBHO oApeheme pypajaHOr Typu3Ma U
uAeHTHPUKOBaHH Cy (aKTOpH KOjU YTHYy Ha jadame KOHKYPEHTHOCTH HEKE pypajlHe TYPHCTHUKE
JleCTUHAIIM]e ca TOCEOHMM aKLIEHTOM Ha €KOJIOTHjH U OAP>KUBOM Pa3Bojy.

Kibyune peun: pypaiHo nmoapydje, Typusam, AeCTUHAIM]A, €KOJIOTHja, OOPKUBH Pa3Boj.

COMPETITIVENESS OF A RURAL TOURIST DESTINATIONS

Predrag Vukovi¢ ! BSc,
Slavica Arsi¢ ', BSc,
Drago Cvijanovi¢ ', Ph.D.

1 Institute of Agricultural Economics, Belgrade, Serbia

Abstract. Tourism has become the leading economic sector of many countries. This is witnessed by the
country's revenues realized, as well as many other indicators. In the nineties of the twentieth century, the
emphasis in the tourist development was placed on tourism of specific interests, as opposed to the hitherto
dominant mass tourism. Noticeable is the increased demand for new forms of tourism additional offers
that contemporary (urban) tourists harder, and who can offer a large part in rural areas. Development of
rural tourism has given good results in Western European countries. Bearing this in mind, today there are
a large number of economically less developed countries that have lost the race in industrial development



with a highly developed countries, and that their chance see in development of rural tourism. Such a
position are based on the ecological preservation of the rural areas, anthropogenic rich rural heritage, and
the degree of industrialization which is in lags behind from the developed countries of Western Europe
and America. In paper work was conducted defining rural tourism and identified factors which have
influence to the strengthening of the competitiveness of some rural tourist destination with special
emphasis on ecology and sustainable development.
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EKOHOMCKO AKTUBUPAILE JbYJICKUX PECYPCA
Y TYPUCTHUYKOJ ITPUBPEIN
- npumep Jy:KHOOa4YKOI OKpyra -

Ma Tamapa I'ajuh’, nokropanr,
Ma Huna Bypuma',
Mp Tartjana Bomkopuh', ToxTOpanT,

'Bucoka mocloBHa MIKoNa CTPpyKOBHEX cTyauja, Hosu Can, Cpbuja

Pe3nme. CaBpemeno 106a cTBapa MoryhHOCTH Ja ce APYIITBEHE, MaTepHjalIHE U TyXOBHE NOTpede Jbyan
ONTUMAITHO pa3BHjajy MO CBOM KBaHTUTETY M KBaJIUTETy. PacmpocTpameHo je MUIIUbEmhEe TeopeTnyapa Ja
Cy TYpUCTHYKE aKTHBHOCTH Te, Koje Beli yBennko uMajy mocebaH TpeTMaH, jep ce Kao ONIITH H
HEM30CTaBHH CErMEHTH XKMBOTA CABPEMEHOT YOBEKA CMATpPajy MOKPETaukuM (paKTOPOM pa3Boja MpHUBpeEne
u gapymTBa. HemoBosbHa mpuBpeAHa KpeTama MOCICOHBHUX TOJMHA IBAJECETOr BeKa 3axBaTHia Cy
TypucTHUKy npuBpeny CpOuje, Koja je HAaKOH TOIMHA PENaTUBHOT ycliexa JAOKMBena mala. Y paay ce Ha
jemaH cakeT HaYMH yKaszyje Ha 3Hayaj TYPUCTHUKE MPHUBPEAE Y MPOLEeCYy CTUMYIINCAmha WM aKTUBUPAha
pazHO CrIOCOOHOr cTaHOBHHMIUTBA Jy)xHOOaukor okpyra. M3mely ocrajmor umsb je Ia ce HUCTakHE U
YUIBbEHULA J1a je TypH3aM jeAaH EKOHOMCKH CEeKTOp, Koju he mompuHeTH Op>keM pPas3BOjy LIETOKYIHE
MpUBpee OpKaBe.

Kibyune peun: Typusam, XyMaHH KaluTajl, EKOHOMH]ja, 3aII0CIEHOCT, Jy’)KHOOauKH OKPYT.

ECONOMIC ACTIVATION OF HUMAN RESOURCES IN TOURISM
- Southern Backa district example -

Tamara Gaji¢', PhD candidate,
Nina Durica', PhD candidate,
Tatjana Boskovi¢', M.A., PhD candidate

1Higher School of Professional Business Studies, Novi Sad, Serbia

Abstract. The new age creates the possibility that the social, material and spiritual living conditions needs
of all people are developing optimally by their quantity and quality. A wide spread theoretical opinion is
that tourism activity already has a special treatment, because as a necessary and generally segment of a
life of contemporary man it is considered as a factor of development of the entire economy and society.
Unfavorable economic trends in the last years of the twentieth century affected the tourist economy of
Serbia, which after years of relative success experienced a decline. This paper, in a concise way,
emphasizes the importance of tourism in the process of stimulating or activating the working age
population of the Southern Backa District. Among other things, the aim is to highlight the fact that tourism
is an economic sector, that will contribute faster growth of entire country economy.

Key words: tourism, economy, human resources, employment, Southern Backa District.



KPUTEPUJU 3A CETMEHTALINJY TPXKUIITA
Y EBPOIICKOJ YHUJHN

JIp Maja IlItp6an’, Hayunu capaguuk, e-mail: macis@EUnet.rs

'"MHCTUTYT 32 eKOHOMHKY ToJbonpuBpene beorpan

Pe3ume. OCHOBHM IHMJb CerMEHTAlje TPXKUIITA je NeQHUHHCA€ aTPaKTHBHOT TPXKUIIHOT CErMEHTA.
MapxkeTtuHr mporpaM Tpeba na je GoKycHpaH Ha MOJeNy TPXKMIITA ca MCTUM KapaKTepHCTHKama, Koja
UMajy CIMYHOCTU ca olenexjuMa mpou3Boa y moHyau. CerMeHTaluja TPXKUINTa MOXK€ MOTHBHUCATH
MapKeTHUHT M TpaHC(hOpMHUCATH LUJbEBE OpraHU3alrje Ka HOBOM IOCIOBHOM ycrexy. Iloctoje OpojHu
KPUTEpUjyMHU 3a cerMeHTauujy TpxwumTa Boha u nospha y EY. OHu ykibydyjy mofeny Tp)KUIITa mpeMa
reorpad)ckuM, 1eMorpa)cKuM WM OMXEeBUOPUCTUYKUM Bapujabiama. CBaka Bapujadiia MMa jak yTHLIAj HA
norpoiky Boha u nospha. CermenTanujy TpkumTa Tpeda BpIIMTH Ha 0a3u KOMOMHOBamba KpUTEPHjyMa.
VY pany he 6utu onrcaHe OCHOBHE KapaKTEPUCTHKE HEKMX KPUTEpHjyMa.

Kibyune peun: Bohe, nosphe, TpXKuIITE, CErMEHTaLH]ja

CRITERIA FOR MARKET SEGMENTATION
FOR THE MARKET IN THE EU

Maja Strbac', Ph.D.

'Institute of Agricultural Economics, Belgrade, Serbia

Summary. The primary goal of market segmentation is to target attractive market segments. The purpose
for segmenting a market is to allow marketing program to focus on the subset of prospects that are "most
likely" to purchase offering. Market segmentation can stimulate marketing and transform business to new
levels of success. There are numerous ways to carry out a market segmentation for the fruit and vegetables
market in the EU. These include dividing the market by geographic, demographic, or behavioural
variables. Each has a strong influence on the consumption patterns of fruit and vegetables. They are not
separate entities but overlap. Some main characteristics within each are described below.

Key words: fruit, vegetables, market, segmentation
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CPBUJA HA MEBYHAPOJHOM TP KUIITY MECA

JIp Munytun T. Bopouh', penosru npodecop, e-mail: djormi@agrif.bg.ac.rs
JIp Cumo B. Crepanosuh', nonent, e-mail: stev@agrif.bg.ac.rs
Bepuua M. Jlasuh', acucrent npunpasruk, e-mail: vlazic@agrif.bg.ac.rs.

"Momonpuspennn paxynrer, Beorpan, Cpouja

Pe3ume: VY pany je mpe3eHTHpaHa KOMIIapaTHBHA aHANM3a BAXHUJUX MOKa3aTeJba CBETCKOr W pomaher
TpkumTa Meca. Hanme, 3a mocnenmux AeBETHAECT TOJMHA, 10 TOCMATPaHUM MOANEPHOINMA, METOIOM
KOMIIapaTUBHE aHAJN3€ N3Y4eHE Cy KBAHTUTATHBHE U CTPYKTYpaJIHE pa3iIuKe Y MPOU3BOIKBU U IIPOMETY
Meca Ha HHBOY CBETa, OJHOCHO KOHTHHEHAaTa M TMOjeAMHUX 3eMasba. JlepuHucanu cy Boxehu
npou3Bohayr, OJHOCHO TOKOBM MehyHapogHOr mpomeTa W BoAehM HM3BO3HMIM W YBO3HHMLHM Meca ca
moceOHUM OCBPTOM Ha MecTo W 3Haudaj CpOuje, 0OJHOCHO HeHY MO3MLHUjy Ha CBETCKOM TPXKHUIUTY OBOT
npou3BoAa. CXOIHO MPETX0THOM, Kao W 3Hauyajy MpeIMEeTHOT MPOM3BoJa 3a AoMahe TpKHUIITE, 0JHOCHO
arpoMHIYCTPUjy U MPUBPEAY Y LENHUHH, Y paay Ccy noceOHO U3ydeHH OWlaHCH, CTPYKTYpa, AUHAMHKA U
peruoHanHa ycMepeHocT fomahe CrioJbHOTPrOBHHCKE pa3MeHe Meca U MecHHX mpepaleBuHa. Ocum Tora,
yKa3aHo je W Ha moTpede, OAHOCHO MOTryhHOCTH, Mepe M IMpaBLe Aajber pas3Boja goMahe MpOU3BOAmE U
M3B03a aHAIM3UPAHUX IPOU3BOJA.

Kbe'-IHe pe4u: MECOo, MPpOU3BOAKA, TPXKUILTE, IIPOMET, U3BO3, YBO3, oumnanc.

SERBIA ON THE INTERNATIONAL MEAT MARKET

Milutin T. Porovié¢', Ph.D,
Simo V. Stevanovi¢', Ph.D,
Verica M. Lazi¢', B.Sc
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Summary The paper contains a comparative analysis of some of the most important indicators of both
global and domestic meat market. Namely, the quantitative and structural differences in the production
and trade of meat for observed subperiods in the last nineteen years for the world, continents and some
countries were analyzed, by using the method of comparative analysis. Leading producers, international
trade flows, leading exporters and importers of meat were defined, with special emphasis on the position
and importance of Serbia on the world meat market. Pursuant to the above, as well as the importance of
the above-mentioned product for the domestic market, ie agroindustry and the economy as a whole, the
paper particularly studies balances, structure, dynamics and regional orientation of foreign trade of
domestic meat and meat products. In addition, the paper points to the needs, capabilities, measures and
directions of further development of domestic production and export of products analyzed.

Key words: meat, production, market, trade, export, import, balance.



MNPOU3BOJHO-EKOHOMCKA OBEJIE/KJA ITPEPAJIE BORA

Mp Mupjana Jlykau BynatoBuh', acucrent

'"Momonpuspennn paxynrer, Hou Can, Cp6uja

Caxerak: Y npoceky 3a nepuoa 1980-2007. roqune Hajehn 00uM mpon3Boamke npepaleBuna of Boha je
yrBpheH kox BohHux cokoBa (78.661 t) u cmpanyTor Boha (22.223 t). Cnomenyte npepaleBuHe o Boha
yuectBYjy ca 81,5% y ykynmHOj mpou3BonmH aHamusupaHux mnpepaheBuna Cpb6uje. Ca mpocedyHOM
TOAWIIEHLOM Tpou3BoAKOM o 34.203 t Bojsommua ydectByje ca 27,6% y ykynHOj mpousBoamu. Ca
W3Y3€TKOM IPOU3BOAKE BONHUX COKOBA, OMHOCHO CMP3HYTOr Boha, MPOM3BO/Iba OCTANX aHAIN3UPAHIX
npepaheBuHa on Boha ce cmamyje. HajuspakeHuje cMmameme oOMMa NMPOM3BONIE je YTBphEHO Kox
cymreHor Boha (croma mpomene -16.77% ) u xommora (croma mpomene -14.71% ). ¥V 2007. ronunu, y
npou3BoAmU TNpepaheBuHa on Boha y aHaIM3UpaHOM O0OjeKTy Mpepajge OCTBapeHa je EKOHOMHYHA
npou3BoAma. [loceOHO je HarnamleH Mo3uTHBaH (MHAHCH]CKU PE3yNTaT Mo jenuHunH npousBoaa (33,26
IUH/KT), OIHOCHO, BUCOK cTemeH ekoHomuuHocTH (1,29) y mpoumsBommu pema. IlozutHBHa croma
PEHTaOMIIHOCTH aHANM3MpaHUX NpepaljeBMHa mpocedHo je m3Hocuna 21,63% u xperana ce ox 14,57%
(mpon3Boama BOhHUX cokoBa) 10 28,59% (mpou3Boama emMa).

Kipyune peun: mpousBonma mnpepalieBuHa ox Boha, TPOLIKOBH MPOM3BOIE, BPEIHOCT IMPOHU3BOIE,
(UHAHCH]CKU pe3ynTar.

PRODUCTION-ECONOMIC FEATURES OF FRUIT PROCESSING

Mirjana Luka¢ Bulatovi¢', M.Sc.

'Faculty of Agriculture, Novi Sad, Serbia

Summary. On average, in the period 1980-2007, the biggest fruit product production volume was that of
fruit juices (78,661 t) and frozen fruit (22,223 t). These products make 81.5% of the total production of
analysed products in Serbia. With an average annual production of 34,203 t, Vojvodina accounts for
27.6% of the total production. With an exception of fruit juice production, i.e. forzen fruit, production of
other analysed fruit products is in decline. The most pronounced decline in production volume is found
with dried fruit (rate of change: -16.77%) and compote (rate of change: -14.71% ). In 2007, production of
fruit products in the analysed processing facility was cost-effective. A positive financial result is
particularly evident per unit of product (33.26 din/kg), i. e. a high degree in cost-effectiveness in jam
production (1.29). Cost-effectiveness of the analysed product was, on average, 21.63%, ranging between
14.57% (fruit juice production) and 28.59% (jam production).

Key words: fruit products production, fruit processing plant, income, production costs, selling price,
economic result



CIHIEHIU®UYIHOCT KAHAJIA MAPKETHHT' A BULIIIHE
- IpUMep jelHe 3aaApyre-
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Mp Upana Jomazer’, e-mail: ivana.domazet@ien.bg.ac.rs

'Exonomcku dakynrer Beorpan, beorpan
*MHCTHTYT €KOHOMCKMX Hayka, beorpas

Pe3ume. Llus paga je HacTojame na ce qohe 1O CTaBa O CTPYKTYPH KaHalla MapKeTHHIa BUIILE, Kao U J1a
ce BUJE HEJOCTalll HheroBe opranusanuje. POOHe CTpyKType OCHOBHHX IMOJHONPUBPENHO-TPEeXpaMOeHUX
MPOM3BOAA PA3NIMKyjy C€ y OpPraHHW30Bamy KaHala MapKeTHHra. M3 Tora mpousnasd M HEONMXOIHOCT
carjenaBama CIeqU(pUUHOCTH 3a CBaKH IMOJHOIIPUBPENHHU Mpou3Bod. Takole, yTBpheHo je MecTo kaHana
MapKeTHHra y CTpaTeruju mapkeruHra arponpenyseha. [lepuHucanum cy W NpemycioBH 3a YCHEIIHO
Kpenpame KaHalla MapKeTHHIa BHIIE Ha IMpUMEpUMa MocnoBama npenyseha Jyrmpom n1.0.0 u 3ampyre
Apuibe.

Kibyune peun: kaHasl MapKeTHHTa, BUILBA, TPOU3BO, IIeHA, TPOMOLIH]ja

SPECIFICITY OF CHERRY MARKETING CHANNEL
- on the example of cooperative -

Katica Radosavljeviél, MSec,
Ivana Dornazetz, MSc

1Faculty of Economics, Belgrade, Serbia
? Institute of Economics Scientific, Belgrade, Serbia

Summary. The aim of this work is striving to achieve a viewpoint on cherry marketing channel structure,
as well as to disply the lackings of its organization. Merchandise structures of basic food and agricultural
products are differ in marketing channel organization. This leads to the necessity of viewing the
specificity for each agricultural product. Also, the position of marketing channel in marketing strategy of
agro companies is established. Preconditions are defined for successful create of cherry marketing channel
with examples from business of Jugoprom d.o.o. enterprise and Arilje Cooperative.

Key words: marketing chanel, cherry, product, price, promotion
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MEHAIIMEHT INPOU3BOJILE IPEJAY3ERA
3A OTKYII 1 1OPAY ITYMCKHUX IIJIOJOBA

JIp Jparuh XXuskouh', penosan npodecop,
JIp 3opan Pajuh’', nonenr,
WBan Munujuh', TUIUL HEXK. TIOT.

'"Momonpuspennn paxynrer, Beorpan

Caxerak. Y paxy cy pa3MarpaHe OpPraHM3alMOHO-€KOHOMCKE CTpaHE HajBaXHHMJUX IOKa3aTesba
MocoBamka pajHe jeAWHUIE Koja je y cactaBy JaBHor mpenyseha. Ilpukaszane cy m objamimeHe Bese U
OJHOCH OpTaHU3aIlMOHO- EKOHOMCKMX M TEXHHYKO-TEXHOJOIIKMX CerMeHara IocjoBama mnpeayseha.
Kpajmu nmp pasa je cariienaBame MOZUTUBHUX CTpaHa y MOCIOBamy mpedyseha 3a OTKyn W mpepany
IJbHBA, IIYMCKUX IUIO0OBA W JIGKOBUTOI OMJba, KA0 M OTKIAmamhe MU CMamkehe YTUIaja OHUX (akTopa
KOjH c€ HEMOBOJbHO OJ[pakaBajy Ha MOCIOBAE.

KJ])y'{He pe€4u: IJbHMBC, HIYMCKH IIJIOOOBH, JICKOBUTO 61/1)'[)6, OpFaHI/I3aL[I/Ija IMPpOU3BOALC, (bHHaHCI/IjCKI/I
pe3yiTaT, CKOHOMCKHU IMPUHIIUIIA TOCTIOBakha

MANAGEMENT PRODUCTION OF ENTERPRISES INVOLVED
IN THE PURCHASE

Dragi¢ Zivkovi¢', Ph.D.,
Zoran Raji¢', Ph.D.,
Ivan Miliji¢', B.Sc.

'Faculty of Agriculture, Belgrade, Serbia

Summary. The aim was to discuss organizational and economic issues of some major business indices of
an enterprise. An overview of organizational and economic as well as technical and technological
segments of an enterprise was given and links and relationships were described. The objective was to
analyze positive business results in the enterprise focused on the purchase and processing of mushrooms,
wild fruits and medicinal plants but also to mitigate or eliminate any adverse effects influencing business
activities.

Key words: mushrooms, wild fruits, medicinal plants, production organization, financial results,
economic business principles
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